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HOW FIVE
MINUTES A
MONTH CAN

RN YOU
HUNDREDS OF
SMART IDEAS

PER YEAR.

Join INVISION’s Brain Squad®,
answer our short monthly surveys,
and share in the collected
wisdom of your fellow eyecare
professionals.

JOIN THE SQUAD AT:
INVISIONMAG.COM/BRAINSQUAD

INSPIRATION | HOT SELLERS

S SELLING N ¢

Prodesign's 4152 is part of
their The Danish Heritage
Collection. Inspired by the
deconstruction of design

* into separate elements, the

¢ front is cut from one sheet
: of 100 percent stainless
: steel. Asun clip is also

Prodesign has done very
well for us lately.

Jesse Ellis, Claris Vision Dartmouth -
Optical, North Dartmouth, MA

available.
MSRP: $270

i MODO because they are so light

and thin and Barton Perreira

: because they are just gorgeous.
: Melissa Williams, Village

Eyecare Co., Clarkston, MI

: MCM. Unique styles and colors

¢ inlarger sizes that make ex-

i cellent ophthalmic sunwear.

: Dave Goodrich, Goodrich Op-

| tical, Lansing, MI

i Nat& Coco and NW77, they were
: new to us! Candy Crone, Wayne
: Optical, York, PA

Xavier Garcia Pulpo and Bomba.

i Wonderful acetates with beau-
: tiful shapes. Katie McElvaine,
: OD, Springfield Family Vision,

BRAND RESULTS ON PAGE 17

Springfield, MO

i We had a back to school special

Each month, INVISION surveys ECPs around the country about which
vision products are selling best in their stores/practices. Then we calcu-
|ate the results and share them with you to give you a gauge of front-line
sales activity across the United States. To take part, go to invisionmag.
com/brainsquad.

I was surprised how much Altair | cal, Hixson, TN
Genesis we did. Lookingatthe
sales, they're all either second
pairs, backups for CLs or kids,

Salt., Mykita and our newest line, :
: Tom Ford. Aaron Baker, McKin- :

soits fillingthe niche. Jessi- | <Y Eyeworks, McKinney, TX
ka Arena, The Eye Center, i Spy Optic and Costa suns.
Asheville, NC : Travis LeFevre, Krystal Vi-
Any Jimmy Choo sun with crys- ston, Logan, UT

tals. A new stock order arrived
and we sold every single one
within a week. Scott Keating,

OD, Vision Trends, Dover, OH Originally from the

1959 Victory Sun-
timer collection
and rumored to
have been worn

Kliik for tweens and petite wom-
en. Kim Riggs, OD, Kimberly
Riggs OD, Ligonier, PA

by Buddy Holly
back in the day,
the Palm Beach

I still looks fresh
today in tortoise
(shown) and black.
MSRP: $210

McGee’s Life is Good is selling
very well for us! The price is
affordable and the styles work
for everyone. The Laura is our
top seller. Christina Byrn, Vi-
sionFirst, Louisville, KY

Fitovers for the seniors.

i and sold lots of Taylor Madison.

: The new colors appealed to

i tweens. Dorothy Reynolds, Op-
: tical Alternatives, Milford, CT
{ Kirk and Kirk Kaleidoscope.

¢ Really light weight and fabulous
i colors. Wendy Salle, Salle Opti-

cians, Atlanta, GA

Morel’s Lightec and Nomad, ver-
i satile line with great color op-

: tions. Jessica Keller; OD, Elite
i Eye Care, Dickinson, ND

Nicole Thompson, All Seeing
Optical, San Antonio, TX

Victory Optical Collection. Iconic mid-century
styles, always first choice in sunglasses in

my boutique. Elle Tatum, Elle’s Island Spectacle,

Converse! Back to school cus- Bainbridge Island, WA

tomers love the current styles.
Cindy Henderson, Eyear Opti-
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To see all the responses from the survey
every month, join theL Brain Squad:

JOIN THE |
BRAIN SQUAD!

* Open to doctors, owners and top
managers at optometry offices and
optical shops in the U.S. only



elainetoutchinskaia
Rectangle




